
Insights & 
Analytics to 
support 
SportNXT



CMOs are 
planning media 
up to only 11 
months ahead.



If used effectively, 
Sponsorship IP can 
increase marketing 
effectiveness by an 

average of 16%.



Fans associate 
sportswomen with 
strong principles, 
whereas sportsmen 
are most associated 
with performance.



The dentsu Sports 
Analytics Gender 
Equity Tracker for Sport 
revealed a 24% 
increase in Gender 
Equity perceptions 
during 2023.

dentsu Sports Analytics Gender Equity Tracker – Sport 
(Australia)



79% 
of NRL US fans are 
also fans of the NFL.



56% 
of Australians are 
Music and Sports Fans.



After just one full 
season on the grid 
Oscar Piastri is already 
the 4th most popular 
driver amongst 
Australian F1 Fans.



The Enhanced Games 
concept has 
generated a mixed 
response among 
Australians.



Saudi Arabia is an 
emerging sports 
superpower.



For more information, feel free to reach out:

mailto:Craig.Roberts@mktg.com
mailto:Mansell@mktg.com
mailto:Elaine.Tor@mktg.com


Understand 
Fans

Assess 
Value

Measure
Impact
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